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Introduction

SHGs are novel and innovatjy
organizational setup in India for the Women
upliftment and welfare. All women in India are
given chance to join any one ofSHGsfortraining
and development, so as to be prospective
entrepreneur and skilled worker. The SHGs are
promoted by the Government as if women in
India may not be resourceful enough to be
entrepreneurs. When the SHGs arrange training
facilities to carry out certain kind of work which
are suitable for women in India, bank must
arrange financial assistance to carry out
manufacturing and trading activities, arranging
marketing facilities while the Governments wil
procure the product of SHGs, arrange for
enhancing the capacity of women in terms of
leadership quality and arranging for the
management of SHGs by themselves s0 as ©©
have administrative capacity. As a social
movement with government support. SHGS
become more or less a part and parcel of the
society,

Concept of Self Help Group "

The concept of self help groups hade
originin the co-operative philosophy and th,e .
Operators by and large, including the Natlof“‘k
Federations in the credit sector, could not [hfne
ofany better SHG than a primary co-opera™
credit society itself.2 As SHG are smal af;
economically homogenous affinity 8roupsher
;ural Poor, they are voluntarily coming tog®!
Or achieving the following.

To save small amount ©
regularly.
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7. To mutually agree to contribute 3
common fund.

3. To meet their emergency needs.

4. To have collective decision making.

5. To solve conflicts through collective
leadership mutual discussion.

6. Toprovide collateral free loan with terms
decided by the group at the market
driven rates.

Today, the self help group movement is
increasingly accepted as an innovation in the
field of rural credit in many developing countries
including India to help the rural poor considered
a vehicle to reach the disadvantaged and
marginalized section, which in the normal
course cannot avail of credit facility from the
bank. A self help group is defined as a group
consisting of people who have personal
experience of a similar issue or life situation,
either directly or through their family and friends.
Sharing experiences enables them to give each
other a unique quality of mutual support and to
pool practical information and ways of coping.
A self help group is defined as a "self governed,
peer controlled information group of people with
similar socio-economic background and having
a desire to collectively perform common
purpose.” Self help group have been able to
mobilize small savings either on weekly or
monthly basis from persons who were not
expected to have any savings. They have been
able to effectively recycle the resources
generated among the members for meeting the
productive and emergent credit needs of
members of the group.

Need and Importance of Self Help Group

Self help groups are necessary to
tation, create confidence forthe
people,
e mostly

overcome exploi
economic self-reliance of rural

particularly among women who ar
invisible in the social structure. These groups
enable them to come together for common
objective and gain strength from each other ﬁ.o
deal with exploitation, which they are facing In

mm<.mﬂm_ forms. A group become the basis for
action m:a.n:m:mm. It also helps buildings of
qm_m:o:.m:__o for mutual trust between the
promoting organization and the rural poor
through constant contact and genuine efforts.
Self help groups plays an important role in
differentiating between consumer credit and
production credit, analyzing the credit system
for its implication and changes in economy,
culture and social position of the target groups,
providing easy access to credit and facilitating
group/organization for effective control,
ensuring repayments and continuity through
group dynamics; setting visible norms for
interest rates, repayment schedules, gestation
period, extension, writing of bad debts; and
assisting group members in getting access to
the formal credit institutions. Thus, self help
group disburses microcredit to the rural women
for the purpose of making them enterprising
women and encouraging them to enter into
entrepreneurial activities. Credit needs of the
rural and urban poor women are fulfilled totally
through the SHGs. SHGs enhance equality of
status of women as participation, decision-
makers and beneficiaries in the democratic,
economic, social and cultural spheres of life. The
rural poor are in-capacitated due to various
reasons such as; most of them are socially
backward, illiterate, with low motivation and
poor economic base. Individually, a poor is not
weak in socio-economic term but also lacks
access to the knowledge and information, which
are the most important components of today's
development process. However, in a group, they
are empowered to overcome many of these
weaknesses, hence there are needs for SHGs
which is specific terms are as under :-

To mobilize the resources of the
individual members for their collective economic

development. . o
e To create a habit of savings, utilization

of local resources. _
To mobilize individual skills for group's
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« To assl 4
rime of need. ment.
i n_m<m_0ﬂ. .
. m::mna:m:a:_o_mam, - nalyzing and

. To act as a metic
development of vi

« To develop linkage W
NGOs.

« To organize
development.

e To help in recovery of _Om:m..

e Togain mutual understanding, develop
trust and self-confidence.

«  To build up teamwork.

Characteristics of SHGS .
The importantcha racteristics of self help

llage .
ith jnstitution of

training for skill

groups are as follows :

1. They usually create a common fund

by contributing their small savings on a regular

basis.
2. The groups evolve a flexible system

of operations often with the help of the

nongovernmental organizations (NGOs) and
manage their common pooled resource in a
democratic manner. ,

3. Groups consider loan requests in
periodical meetings, with competing claims on
limited resources being settled by consensus
regarding greater needs.

4. Loaning is mainly on the basis of
mutual need and trust with minimum
aoS.Bmim:o: and without any tangible
security.

5. The amounts loaned are small
frequent and for short duration. '
Functions of SHGs

The important functions of S
following :-

i. Enabling members to |

) reliant and self-dependent

ii. Providing a forum for
discussing their socia|
problems,
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Enhancing the social status of
py virtue of their being memj,
group-
.. providing a platform for Mmemp,
exchange of idea.
Developing and msnoSmmgm
decision making capacity of Bmaggm
. Fostering a spirit of mutual help fs,
cooperationamong members, N
volution of Self Help Groups in India
In India, soon afterindependence, there
has been an aggressive effort on the part ofyy,
government, which was concerned iy
improving the access of the rural poor to formy
credit system. Some of these measures haye
been institutional, while some others were
through implementation of focused programmes
for removal of rural poverty. Reaching out ofthe
far-flung rural areas to provide credit and other
banking services to the hitherto neglected
sections of the society is an unparalkl
achievement of the Indian banking system. The
main emphasis is the spread of the banking
network and introductions of new instruments
and credit packages and programmes were to
make the financial system responsive 10 the
credit the weaker sections in the society.
Comprising small and marginal farmers, rurdl
artisans, landless agricultural and now
agricultural labourers and other small horrowers
falling below poverty line.
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m-c,w:::o_.oo stands .3_. clectronic commerce, It means dealing i : :
media & internet. The rapid growth of o-cS:_:n_.co.E 1 m.m:.,f, ow:_:m in goods & services through the clectronic
convenience with the help of intemet the vendor or me .:_ﬁ I B o,%SEQ choice & improved
from the portal using a shopping basket system or dj _Mh_m_: %:.s sells products or services a_.ﬁoo:v\ to Em.ncﬂoaﬂ
clectronic fund transfer payments. In the present mnoswz,ﬁ SMA " m_,_oéw ES:nE.:o:m: %g card, .QQ._: .
25 well as an impressive display or range of a vm}oc_m:o” o-oo:w_so_nm market & its space 1s increasing 1n aﬁ,:m:g
h arcas of business, customer services, new product develo N,mmﬁo%mmgoow ,m-oo_dBQon a.m_am& mnnn.mzs.m _~: %. A
because of wide range of product with minimum price <<_.wo ran go,m_m:. v-no_s_soan il e this M .
. business units want o joi ” | range o .mc%__ma %ﬁ.o:ﬁo:._aa _E.Q.zﬁ. .E this modern
ﬁé era EPERY e s join online business because increasing ratio of internet users in India. Ecommerce
in India 1§ m:: in growing stage but it offers considerable opportunity.

. The w:v\_:m & selling of products & services by businesses & customers through on electronic medium,
without using any vmvﬁ.aoggm_:m. E-commerce is widely considered the buying & selling of products over the
internet, but any transaction that is completed solely through electronic measures can be considered e-commerce. E-
commerce is subdivided into three- categories: business to busincss or B 2 B (Cisco),business to consumer of B2C

(Amazon) & Consumer to consumer C 2 C. India's e-commerce market was worth about $3.8 billion in 2009, 1t
went up to $12.6 billion in 2013. In 2013, the e-retail segment-was worth US$2.3 billion. About 70% of India's
ecommerce market is travel related. According to Google India, there were 35 million online shoppers in India in
2014 Quarter 1 and is expected to cross 100 million mark by end of year 2016. Compound Annual Growth Rate
(CAGR) vis-a-vis a global growth rate of &-1 0%. Electronics and Apparel are the biggest categories in terms of sales.

E-commerce has come a long way since its inception and is only getting bigger. As technology continues to
grow rapidly, e-commerce retailers are adopting newer techniques to facilitate sellers and buyers to sell and buy
online more efficiently, thanks to ever dropping rates of internet surfing - both for web and mobile interfaces - which
is complimenting to the soaring population of internet users. It :mm.rozon become :ﬁ wox mo:“o. behind driving the
trend for ecommerce. The rise of social networks and mass adoption of mobile devices is acting as a catalyst to

-~ accelerate this drive further, shaping the e-commerce trends for :5. Indian _i_.wﬁ: 1]. Consumers are more owzbnoﬁa
than ever before and have more information and choices at their fingertips today. They are leaving behind their
preferences, behavior and interests, which create a knowledge mm.oEa @ 0-85528_8.%.8:8 to w:m_vﬁm vo:méo_.

) pattern and offer more interesting and competitive ?o%ﬁ.m. The ?o_;ﬂ.ﬁ_o: of ::m digital activity m:.a resulting
data is a stimulating factor {or devising e-commerce strategies, thus same_:m :% ccm_:nmw _:.oao_ _m:a driving mﬁo,ﬁ.:
o G players 1 the Indian market. .rQ _._m establish more understanding onsidering the current scenarlo

and in sighting some of the upcoming trends 10 :_:mm Spaces
%M(_M“:mmnm Ma ?no:_ES.MM“M_MMHM”_MWQ. to the consumers include but are not confined to the following

e distinct advantages €-€

) the cyber market. They bear tower costs for products due

vide-scale information dissemination, consumers can
en look up reviews _uo:.:a :F..v.\ mc._oﬁ E_S.ﬁ :R.w want. They enjoy wider
and peers. They enjoy saving i shopping time and money. Consumers

s and services. They also have the convenience of having their

only.

Consumers have a much
{0 increased online competition amon
compare products, features, prices and eV ,
access 1o assistance and to advice 10" experts A1
also avail of fast services and delivery of product
orders delivered right to the door step.

Finally, consumers are driven to €

Challenges & OEEZ:_::&

wider choice available o1
g sellers. Because of \

| c_u_::m in hordes as even branded goods cost less on the Net.
sh

Jone penctration, Indian e-commerce has seen impressive

& mobile pl ne ; AnCialy
¢ dividend & rising internet accessibility, the sector is

r basc

'S demographi

Backed by increased online us¢

: me Q.D
growth in the last few years. Considering Indi
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slated to scale greater heights. Although, India's overall retail opportunity is substantial, th'c sector 18 bcl:lset wuh\;(])]r.nc
serious challenges. We take into the current e-commerce landscape & the sector's lfcy drivers & cha c;gc§. ' ile
the growth in this sector excited entreprencurs & financial investors alike, some serious challcngcs.arc cginning to
weight down on the sector. E-commerce players in India need address cight key aspects of their business, both
internal & external.

Conclusion , ) :

E-commerce is changing the way of buying & selling of product & services in India. E-commcrc.c 1s futurc.of
shopping. Due to E-commerce the gap has been reduced between manufacturer & consurjner..Accordmg to ].ndlan
population their vast scope for c-commerce because currently in India only 19% people using mtz?rnet for selling &
buying goods & services so remaining percentage we can considered that we having scope in Indian Market. There
is weak Cyber security Law in India that is why Indian People are facing challenges toward e-comerce- The future
of e-commerce ¢ in India would be bright in the upcoming years if all essential factors woulfi be implemented, by
establishing cyber & have their benefits as per people wish. The role of government is to provide a lega‘l frfimcwork
for e-commerce so that while domestic & international trade are allowed to expand their horizons, basic nghF such
as privacy, intellectual property, prevention of fraud, consumer protection etc. are all taken care of. The expansion of
e-commerce has been developed in rural as well as urban area in reign able cost for consumption, because of that
more people are getting linked with ecommerce & the ratio of that is getting increase day by day.
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